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Mr. Garry Breitkreuz, M.P.

Room 685
Confederation Building

House of Commons

Ottawa

Dear Mr. Breitkreuz:



Further to your request of 3 July 2008, attached is a paper entitled Wildlife Tourism in Canada.  As requested by your office the paper is provided in both official languages. 



Research on hunting, fishing, trapping and sports shooting tourism is difficult to obtain.  The most up to date source for information on hunting and fishing tourists is the Travel Activities and Motivation Survey 2006.  The most recent estimate of the value of hunting and fishing to the Canadian economy comes from a 1996 Environment Canada study entitled The Importance of Nature to Canadians.  Despite an extensive search, the Library of Parliament was unable to locate any information on trapping and sports shooting tourism. 



The lack of information on these topics may lead credence to suggestions that the federal government does not believe hunting, fishing, trapping and sports shooting tourism merits extensive study.  It is also possible that the lack of national information on these topics stems from the fact that hunting, fishing, trapping and sports shooting tourism falls within provincial jurisdiction.



Should you require further information on this or any other subject, please do not hesitate to contact the Parliamentary Information and Research Service.


Yours sincerely,


Tyler Kustra, Analyst

Economics Division


Parliamentary Information


   and Research Service
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WILDLIFE TOURISM IN CANADA

1. What Is the Effect of Wildlife Tourism on the Canadian Economy? 
Tourism is a multi-billion dollar industry in Canada, responsible for approximately 1.8% of Canada’s gross domestic product (GDP).  In 2007, tourism generated $70.8 billion worth of revenue and provided employment for 653,400 Canadian workers.(
)  Canadians travelling within Canada spent $54.6 billion, while tourists from abroad generated $16.2 billion.  According to a study by Statistics Canada, in 2006, tourism generated $9.1 billion in federal government revenue, $9.3 billion in provincial/territorial government revenue, and $1.1 billion in municipal government revenue.(
)  In other words, for every dollar of tourism spending the federal government received 13.6¢, the provincial/territorial governments 13.9¢ and municipal governments 1.6¢. 

2. How Many Tourists Travel to Other Provinces or Come to Canada From Abroad to Hunt, Fish, Trap and Sport Shoot? 

In 2006 (the latest year for which data are available), Statistics Canada reports that tourists took 1,345,200 trips involving hunting and 8,592,400 involving fishing in Canada.  Canadians made 1,213,000 hunting trips, 125,700 trips were made by Americans, and foreign visitors who were not from the United States made 6,500 hunting trips to Canada.  Canadians made 7,325,000 of the fishing trips, Americans made 1,164,100 of them, and foreign visitors who were not from the United States made 103,300 fishing trips within our country.

Table 1 – Hunting and Fishing Trips by Canadians in Canada in 2006 
(in thousands)*
	
	Hunting Trips
	Fishing Trips

	Canada
	1,213
	7,325

	Newfoundland and Labrador
	48
	182

	Prince Edward Island
	n/a
	22

	New Brunswick
	44
	78

	Nova Scotia
	51
	129

	Quebec
	388
	1,560

	Ontario
	361
	3,310

	Manitoba
	60
	388

	Saskatchewan
	59
	350

	Alberta
	105
	536

	British Columbia
	97
	765

	Northwest Territories, Nunavut and the Yukon
	n/a
	5


*
Data for American and non-American foreign travellers cannot be broken-down by province or territory visited.
Source:
Statistics Canada.
According to the 2006 Travel Activities and Motivation Survey a total of 
869,255 Canadians went hunting while on an overnight trip in 2004 and 2005.(
)  Approximately 75% of those who went hunting (643,154) said that hunting was the main reason for taking the trip.  The same survey found that 4,351,708 Canadians went fishing while on an overnight trip.(
)  Just under half of the anglers (2,115,688) said that fishing was the main reason for taking the trip. 

Table 2 – Proportion and Number (in thousands) of Canadian Hunters, Anglers, 
and all Tourists Travelling within Canada and Abroad in 2004 and 2005 

	
	All Tourists
	Hunters
	Anglers

	
	Percent
	Number
	Percent
	Number
	Percent
	Number

	Size of Market
	
	18,440
	
	869
	
	4,352

	Canada
	94.8
	17,481
	98.5
	856
	98.5
	4,286

	Trip within their province or region
	85.9
	15,840
	93.0
	808
	93.5
	4,069

	Trip to adjacent province
	48.6
	8,962
	54.6
	475
	51.2
	2,228

	Trip to a non-adjacent province
	31.4
	5,790
	31.1
	270
	30.7
	1,336

	Newfoundland and Labrador
	4.3
	793
	6.9
	60
	4.8
	209

	Prince Edward Island
	7.2
	1,328
	8.6
	75
	6.7
	292

	New Brunswick
	11.8
	2,176
	12.5
	109
	10.3
	448

	Nova Scotia
	12.7
	2,342
	16.1
	140
	11.4
	496

	Quebec
	38.9
	7,173
	45.3
	394
	39.6
	1,723

	Ontario
	53.5
	9,865
	45.0
	391
	56.9
	2,476

	Manitoba
	9.2
	1,696
	12.1
	105
	11.8
	514

	Saskatchewan
	11.4
	2,102
	15.1
	131
	15.6
	679

	Alberta
	25.8
	4,757
	30.1
	262
	27.9
	1,214

	British Columbia
	30.6
	5,642
	27.2
	236
	31.4
	1,366

	Yukon
	1.0
	184
	2.5
	22
	1.5
	65

	Northwest Territories
	0.7
	129
	1.5
	13
	1.1
	48

	Nunavut
	0.3
	55
	0.4
	3
	0.5
	22

	United States
	50.7
	9,349
	37.1
	322
	47.3
	2,058

	Mexico
	12.4
	2,286
	11.4
	99
	13.4
	583

	Caribbean
	15.6
	2,877
	13.5
	117
	15.1
	657

	All other destinations
	23.6
	4,352
	13.5
	117
	18.8
	818


Source:
Travel Activities and Motivation Survey 2006:  Canadian Travel Market:  Hunting While on Trips and Travel Activities and Motivation Survey 2006:  Canadian Travel Market:  Fishing While on Trips.

The Travel Activities and Motivation Survey was also conducted in the United States.  It found that 9,203,197 Americans went hunting while on an overnight trip in 2004 and 2005.(
)  Of these, 19.0% or 1,748,607 people went hunting while on an overnight trip in Canada.  Additionally, it was found that 32,072,450 Americans went fishing while on an overnight trip in 2004 and 2005, with 17.9% (5,740,969) of them fishing while on an overnight trip in Canada.(
)
Table 3 – Proportion and Number (in thousands) of American Hunters, Anglers, 
and all Tourists Travelling within Canada and Abroad in 2004 and 2005 

	
	All Tourists
	Hunters
	Anglers

	
	Percent
	Number
	Percent
	Number
	Percent
	Number

	Size of Market
	
	170,510
	
	9,203
	
	32,072

	Canada
	14.6
	24,894
	19.0
	1,749
	17.9
	5,741

	Newfoundland and Labrador
	0.4
	682
	0.8
	74
	0.4
	128

	Prince Edward Island
	0.6
	1,023
	1.1
	101
	0.7
	225

	New Brunswick
	0.8
	1,364
	1.1
	101
	1.0
	321

	Nova Scotia
	1.3
	2,217
	1.9
	175
	1.4
	449

	Quebec
	3.1
	5,286
	3.9
	359
	3.3
	1,058

	Ontario
	8.3
	14,152
	11.2
	1,031
	11.0
	3,528

	Manitoba
	0.5
	853
	1.7
	156
	1.0
	321

	Saskatchewan
	0.5
	853
	1.7
	156
	0.9
	289

	Alberta
	1.2
	2,046
	1.7
	156
	1.5
	481

	British Columbia
	4.1
	6,991
	4.6
	423
	4.9
	1,572

	Yukon
	0.6
	1,023
	1.2
	110
	1.1
	353

	Northwest Territories
	0.4
	682
	0.7
	64
	0.6
	192

	Nunavut
	0.0
	0
	0.2
	18
	0.1
	32

	Trip within their state
	79.7
	135,897
	93.1
	8,568
	88.9
	28,512

	Trip to another state
	90.6
	154,482
	89.9
	8,274
	90.7
	29,090

	Mexico
	13.6
	23,189
	17.2
	1,583
	16.1
	5,164

	Caribbean
	12.7
	21,655
	12.0
	1,104
	13.2
	4,234

	All other destinations
	9.6
	16,369
	10.0
	920
	9.3
	2,983


Source:
Travel Activities and Motivation Survey 2006:  U.S. Travel Market:  Hunting While on Trips and Travel Activities and Motivation Survey 2006:  U.S. Travel Market:  Fishing While on Trips.

An Environment Canada study entitled The Importance of Nature to Canadians found that 1.2 million Canadians went hunting and 4.2 million Canadians went fishing in Canada in 1996.  It also noted that 400,000 Americans came to Canada that year to fish.  It does not provide an estimate of the number of anglers from other countries who came to Canada, nor an estimate of the number of foreign hunters.  The study was also conducted in 1981, 1987 and 1991 when it was known as The Importance of Wildlife to Canadians.  The study was discontinued after 1996. 

Table 4 – Canadians Who Hunted and Fished in Canada in 1996 
(in thousands) 

	
	Hunters
	Anglers

	Canada
	1,190
	4,188

	Newfoundland and Labrador
	68
	138

	Prince Edward Island
	4
	13

	New Brunswick
	79
	103

	Nova Scotia
	60
	110

	Quebec
	393
	1,037

	Ontario
	314
	1,537

	Manitoba
	42
	170

	Saskatchewan
	47
	171

	Alberta
	84
	361

	British Columbia
	98
	538

	Yukon
	2
	6


Note:  The Northwest Territories, which included Nunavut in 1996, was not included in the study.

Source:
The Importance of Nature to Canadians.

3. What Is the Effect of Hunting, Fishing, Trapping and Sport Shooting Tourism on the Canadian Economy? 

The Importance of Nature to Canadians found that Canadian hunters spent 
$823.8 million on hunting related equipment, travel, and other expenses, while Canadian anglers spent $1.9349 billion on the same goods and services in 1996.  The study cautions, however, that spending related to hunting may have also been counted as spending related to fishing, so the two categories can not be added together to generate a total.

Table 5 – Hunting and Fishing Expenditures in Canada, by type, in 1996 
(in millions of dollars)

	
	Hunters
	Fishing

	Accommodation
	$39.0
	$157.5

	Transportation
	$166.5
	$363.5

	Food
	$99.4
	$244.7

	Equipment
	$382.9
	$932.5

	Other items
	$136.1
	$236.7

	Total
	$823.8
	$1,934.9


Source:
The Importance of Nature to Canadians.

Table 6 – Hunting and Fishing Expenditures by Province/Territory, in 1996 
(in millions of dollars)
	
	Hunters
	Anglers

	Canada
	$823.8
	$1,934.9

	Newfoundland and Labrador
	$41.5
	$31.7

	Prince Edward Island
	$1.9
	$1.5

	New Brunswick
	$32.6
	$44.0

	Nova Scotia
	$30.6
	$40.2

	Quebec
	$285.6
	$392.0

	Ontario
	$200.6
	$762.2

	Manitoba
	$24.8
	$124.0

	Saskatchewan
	$33.7
	$95.4

	Alberta
	$71.0
	$147.8

	British Columbia
	$99.5
	$293.0

	Yukon
	$2.0
	$3.1


Source:  The Importance of Nature to Canadians.

4. How Many Tourism Establishments Cater Specifically to Hunters, Anglers, Trappers, and Sport Shooters?

The Library of Parliament requested that Statistics Canada provide it with data regarding the number of businesses catering to hunting, fishing, trapping and sport shooting tourists.  Statistics Canada provided data from the Business Registry.  The Business Registry classifies businesses using the North American Industry Classification System, which divides corporations into 928 different industries.  One category, hunting and fishing camps, matches your request.  

According to Statistics Canada’s Canadian Travel Survey there were 
120,805 overnight visits to hunting and fishing lodges in Canada in 2004 (the latest year for which data are available).

Table 7 – Number of Hunting and Fishing Lodges by Province as of December 2007 

	Canada
	1,988

	Newfoundland and Labrador
	114

	Prince Edward Island
	0

	New Brunswick
	76

	Nova Scotia
	10

	Quebec
	496

	Ontario
	481

	Manitoba
	122

	Saskatchewan
	198

	Alberta
	178

	British Columbia
	257

	Yukon
	24

	Northwest Territories
	25

	Nunavut
	7


Source:
Business Registry, Statistics Canada.

5. How Many Jobs Are Sustained by Hunting, Fishing, Trapping and Sport Shooting in Canada?

The Importance of Nature to Canadians estimated that hunting sustained 14,200 jobs and fishing sustained 33,200 jobs in Canada in 1996. 

The Business Registry groups businesses into employment ranges based on the number of employees but does not provide precise employment counts. 

Table 8 – Employment Ranges for Hunting and Fishing Lodges as of December 2007 
(number of establishments) 

	Employment 
Size Ranges
	Indeterminate
	1-4
	5-9
	10-19
	20-49
	50-99
	100-199
	200-499
	500 +
	Total 
number of establishment

	Canada
	1,045
	501
	244
	129
	55
	10
	4
	0
	0
	1,988

	Newfoundland and Labrador
	33
	40
	28
	12
	1
	0
	0
	0
	0
	114

	Prince Edward Island
	0
	0
	0
	0
	0
	0
	0
	0
	0
	0

	New Brunswick
	31
	36
	8
	0
	1
	0
	0
	0
	0
	76

	Nova Scotia
	7
	3
	0
	0
	0
	0
	0
	0
	0
	10

	Quebec
	203
	168
	73
	33
	15
	4
	0
	0
	0
	496

	Ontario
	251
	110
	66
	39
	11
	1
	3
	0
	0
	481

	Manitoba
	74
	21
	12
	6
	9
	0
	0
	0
	0
	122

	Saskatchewan
	144
	38
	7
	5
	3
	1
	0
	0
	0
	198

	Alberta
	144
	20
	7
	6
	1
	0
	0
	0
	0
	178

	British Columbia
	129
	56
	34
	24
	9
	4
	1
	0
	0
	257

	Yukon
	11
	6
	5
	2
	0
	0
	0
	0
	0
	24

	Northwest Territories
	13
	3
	3
	2
	4
	0
	0
	0
	0
	25

	Nunavut
	5
	0
	1
	0
	1
	0
	0
	0
	0
	7


Source:  Business Registry, Statistics Canada.

6. How Much Direct Revenue Is Generated for The Federal Government by Hunting, Fishing, Trapping and Sport Shooting Tourism? 
The Importance of Nature to Canadians estimated that hunting by Canadians in Canada generated $383.9 million in tax revenue for all levels of government, and fishing by Canadians in Canada generated $898.9 million in 1996.  The study does not specifically address federal revenue.  The Library of Parliament asked Statistics Canada if it could provide data showing the level of direct federal revenue generated by hunting, fishing, trapping and sport shooting tourism.  Statistics Canada responded that it is unable to do so. 

7. What Role Does the Federal Government Play in Promoting Tourism in Canada?

The Canada Tourism Commission is the federal government agency responsible for promoting Canadian tourism.  The Canada Tourism Commission focuses on branding Canada as a desirable location for international tourists and undertaking research about the Canadian tourism industry.  To this end the commission leads marketing campaigns and partners with both the provincial and territorial tourism commissions and the private sector to promote Canada abroad.  It also helps fund research on Canadian tourism such as the Travel Activities and Motivation Survey.

In 2007, the federal government appropriated $75.1 million for the Canada Tourism Commission.(
)  Its marketing partners contributed $10.2 million directly to the commissions for it to spend on joint marketing campaigns.  Its partners also spent $50.1 million themselves on joint marketing campaigns and contributed $29.3 million of in-kind goods.  The commission spent $86.2 million in 2007:  $69.8 million on marketing and sales, $13.5 million on corporate services, and $1.3 million on strategy and planning. 

8. What Role Does the Federal Government Play in Promoting Hunting, Fishing, Trapping and Sport Shooting Tourism in Canada?

In general, the Canada Tourism Commission does not promote specific types of tourism or tourism-related businesses.  Rather it attempts to brand Canada as a desirable tourist destination.  Tourists who are interested in a specific activity are directed to the provincial and territorial tourism commissions.  Their websites contain specific information on hunting, fishing, trapping and sport shooting events and businesses in their area. 

The Commission does promote a few tourism businesses on their http://www.canada.travel and http://luxury.canada.travel websites.  These include 14 fishing lodges on its http://www.canada.travel website and 10 fishing lodges on its http://luxury.canada.travel website.  Neither website promotes hunting, trapping or sports shooting tourism.

In response to inquiries from the Library of Parliament about its promotion of hunting, fishing, trapping and sports shooting tourism, the Commission responded in part that:

In the fiercely competitive international tourism market, the [Commission] focuses on those markets or consumer market segments with the highest potential for return on investment.  Market research has shown that promoting hunting and/or sport shooting as a tourism experience rarely results in converting high-yield consumers and maximizing potential return on investment.  However, the [Commission] does promote premium fishing.(
)
The Commission was unable to give a precise estimate of the amount of money it spends promoting specifically hunting, fishing, trapping and sports shooting tourism in Canada. 
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